
    

SPONSORSHIP OPPORTUNITY...Exclusive Naming Rights and product 
placement for a leading National Brand 
 

The Hilltop Hoods, Drapht, Downsyde, Koolism, and Australia’s biggest names in hip hop have collaborated on 

a music compilation album with all sales going directly to the charity CanTeen.  

We seek corporate sponsorship to facilitate marketing and communications of the album.  

Your brand will benefit from association with the massive Australian hip hop youth culture.  

What we need from you is $50,000 of sponsorship for this excellent investment opportunity!!! 

The project has received an overwhelming response from the Australian music industry and your brand will 

have the opportunity to take advantage of the already existing vibe as well as exclusive radio and print 

exposure as part of the national communication plan to promote the charity album.  

It doesn’t get any bigger than this musical line up and it doesn’t get any more serious than the subject matter 

they are tackling on the album, cancer. The crew of young passionate musicians have donated their 

considerable talent in an effort to raise funds and community awareness for the growing number of young 

Aussies dealing with cancer. 

CanTeen will receive ALL proceeds from the album sales.  MGM distribution have picked up the national 

distribution costs providing the essential project framework and Stephen King from Media Arts Lawyers has 

provided contractual and industry advice pro bono. 

You are a national brand who would benefit significantly from this type of project alliance. It is proposed that 

the bulk of the project’s communications budget will be placed in a six week national radio and street press 

campaign. We are anticipating significant contra advertising support which you will also benefit from. Your 

brand will be in a unique position to tailor the message to your marketing objectives within the scope of the 

project.  I would be happy to discuss this in detail with you and forward you a copy of our project plan if this is 

an opportunity you are interested in.   

The man in charge of this project Robert Hunter, is himself a 36-year-old cancer patient currently undergoing 

treatment. His vision has inspired the hip hop community to produce this amazing catalogue of music and 

evoked an outpouring of love and support for Hunter and his five-year-old son Marley that is so touching – he 

is a truly special man to put together this project despite his condition. 

To take advantage of this opportunity contact our Sponsorship Manager Mandy Symes on 0417 186 660 or 

myself Rachel Pietracatella on 0414 273 670. 

If you can’t commit to the $50,000 sponsorship at this time we ask you to make a $1000- $5000 tax 

deductable donation to contribute to this excellent cause. When transferring a donation electronically, don’t 

forget to supply your name so we can post you a receipt and a certificate of appreciation. 

Thank you in advance. 

 

Rachel Pietracatella 

Communications/Project Manager on behalf of Robert Hunter and Australian Hip Hop Supports CanTeen 

 



O N E  N A T I O N A L  B R AN D                                          
O N E  M A S S I V E  O P P O R T U N I T Y  

Key benefits of exclusive sponsorship and naming rights of the Australian Hip Hop Supports CanTeen 

Compilation Album; 

1. This sponsorship opportunity is a great way to maintain or make a sensational start in associating your 

brand with the Australian hip hop community. 

2. This isn’t just a logo slapping opportunity- real benefits include  a potentially significant increase in sales 

and future brand loyalty. 

3. This is an unprecedented occasion where a brand can authentically associate with not one but ALL of the 

sub cultural musical ‘ hardcore’ leaders of the hip hop community for a one off set investment. 

4. You will show corporate social responsibility and receive positive recognition for helping CanTeen, a small 

charity trying to do big things for young  people living with cancer.  

5. Your brand will be on the lips of everyone- naming rights will ensure that your brand has exclusive and 

maximum exposure in a comprehensive six week marketing and communications program to advertise 

the album. 

W H A T  A U S T R A L I A N  M A R K E T E R S  N E E D  T O  
K N O W  A B O U T  H I P  H O P   

 Hip Hop is the fastest growing youth sub culture in the nation. (Arthur, 2006) 

 The demographic most heavily influenced by sub cultural style, those aged between 14 and 28, spent an 

estimated A$12.2 billion on clothing in Australia alone in 2002 (Lifelounge, 2003). 

 In the last 30 years hip hop has grown into a $10 billion a year industry (Watson, 2004) 

 Hip Hop initially arrived in Australian in the 1980’s through the mass media as an American cultural export 

but has “Australianised’ and developed its own unique consumption culture. (Arthur, 2006) 

 Ethnographic research reveals that being a member of the Australian Hip Hop culture ‘does not entail a 

slavish devotion to all things American’ (Maxwell, 2003). and actually frown upon many of the US brands 

as in authentic. (Arthur, 2006) 

 The predominantly white Australian hip hop culture has derived its authenticity, not by colour or 

nationality, but by a truthfulness to one’s self and place. (Arthur, 2006) 

 Brands that are perceived to be authentic will be rewarded by consumption choices (Kates, 2004) 

 To be perceived as authentic and be rewarded by members consumption choices brands must remain 

‘true to the subcultures roots’ and help the cultures growth by supporting local events, artists, and their 

activities (Arthur, 2006) 

 Brands like Nike, Adidas and Puma have managed to escape the label of unauthentic despite their size 

and lack of support for the Australian hip hop culture. (Arthur, 2006) 

 Hip Hop members use authentic brands as symbolic cues to determine membership in much the same 

way as gay consumers use their ‘gaydar’ (Kates, 2004) 

 Companies that wish to invest in the Australian Hip Hop culture should create a local brand that 

acknowledges and supports the local community; sub cultural members feel a sense of ownership and 

reward through brand loyalty. (Muniz, 2001) 

 The hardcore members of the movement have acquired the greatest amount of sub cultural capital 

and are hence respected by their peers. (Arthur, 2006) 

 

Reference Arthur, Damien (2006) "Authenticity and Consumption in the Australian Hip Hop Culture", 

Qualitative Market Research: An International Journal, 9 (2), 140-156.  

 



W H O  I S  I N V O L V E D  I N  T H E  P R O J E C T  

Artists: Dazastah- Porsah Laine- Koolism -Hilltop Hoods -Bias B-            

Hunter -Breathren –Ciecmate- Lsd -Gforce –Reason- Supernova-         

Krisdafiri –Smiley- The Master –Bitter Belief –Creed- Aftershock -                 

Nick Sweepah –Chase- Lukritive- Brb- Layla -Downsyde -Brad Strut-    

Drapht- Graphic- Mortar -Selekt Few- Thorts- Kadyelle 

 

MGM Distribution (Metropolitan Groove Merchants) established in April 1998 is the largest 

independent distributor of Australian music and music related merchandise. These top guys were 

on board from day one and are taking care of the national distribution of the album upon 

completion, free of charge. 

 www.thegroovemerchants.com  Mark Bolton mark@thegroovemerchants.com 

 

Stephen King and his team at Media Arts Lawyers actually answered an email requesting pro bono 

legal entertainment advice! They are currently writing up the artists contracts and have been an 

invaluable project resource.  

 www.mediaartslawyers.com Stephen King stephen@mediaartslawyers.com 

 

CanTeen - is a national support organisation for 12 - 24 year olds who are living 

with cancer, and is the only organisation of its kind in Australia.  They will endorse 

the finish product and receive the funds raised from the sale of the album. 

www.canteen.org.au  Kath Sugars kath.sugars@canteen.org.au 

 

Robert Hunter approached Wonder Woman to facilitate the project. Rachel 

Pietracatella is providing general project management and publicity work 

free of charge.  

Rachel Pietracatella wondermanagement@yahoo.com 

Deeply entrenched in Aussie hip hop culture, Deej  from Toasted Designs has been rocking the graphics 

world since 2001. He is the man behind all the projects artwork and like everyone involved has donated his 

considerable skills to help out CanTeen and young Aussies living with cancer.  

www.toasteddesigns.com Paul Donnachie  paul@toasteddesigns.com 

 

Dazastah, aka Charlie Chimp,  Australia’s most prolific hip hop music producer has taken on the 

important job of mastering this very special album and has shown serious dedication to the cause by 

providing his music management services and Dazastah’s Lair Studio free of charge. 
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